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An opportunity to capture the value created
by changing lifestyles

Spotting early how lifestyle 
changes impact patterns of 

spending on goods and 
experiences creates 

opportunities for long
term capital growth

Harnessing these
investment benefits requires

a seasoned team and an 
active, conviction-based, 

approach

Tech-driven connectivity 
changing the dynamics of what, 

where, and how we buy 
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Our lifestyles have changed before our very eyes 

Source: eMarketer, 2018
Ericsson Mobile Visualizer, accessed July 2020. 
*Note: Figures represent the monthly average across all three months of the stated quarter

6.3
hours

Average digital media 
consumption per day

(up from 2.7 
hours in 2008)

Evolution of global mobile data consumption
Monthly average* global mobile data traffic (upload and download), 
in Exabytes (billions of gigabytes) 

2014 2020

2.3

45.2
increased by 

19.5x
since 2014
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Devices have become  our “personal brand portals”

Display

Consumption

Awareness

Community 

Receive Transmit
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Across the generations, 
from Boomers to Gen Z…

Source: GLOBALWEBINDEX (Q1 2020). Figures represent the findings of a broad survey of internet users aged 16 to 64.
See globalwebindex.com for more details.

Daily time spent using social media 
Average daily time (in hours and minutes) that internet 
users spend using social media on any device, July 2020

2h 53m 2h 34m 2h 14m 1h 50m 1h 20m

16 – 24
years old

25 – 34
years old

35 – 44
years old

35 – 54
years old

55 – 64
years old
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…and across geographies

Source: Kepios Analysis; social media platforms’ self-service advertising tools; CNNIC; line; Kakaotalk; Mediascope; (all latest available data in July 2020). 
Note: Regions as defined by the United Nations geoscheme.

The number of active social media users in each region 
compared to total population, regardless of age
Social media use vs. total population globally

27%
Southern 

Asia

68%
South 

America

69%
North 

America

23%
Central

Asia
63%
Eastern

Asia

51%
Eastern
Europe53%

Western 
Europe

37%
Southern 

Africa
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And the journey has only just begun

Source: Bernstein Research, as at 31 March 2020. There is no guarantee that forecasts will be realised.

The digital consumption “runway” 
Percentage of e-commerce retail by country + expected CAGR (compound annual growth rate)

28.2 28.2

18.3
15.2 13.2

4.7

12.0
15.0

6.7

15.4 14.6

22.5

South Korea China United Kingdom USA World India

% of total retail 5-yr CAGR % (2019–2024)
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COVID turning us all into “early adopters” 

Source: BofA Global Research, Euromonitor. Numbers at 2019 exchange rate. 

Substantial increase 
in e-commerce

”In person” challenged, but consumers 
”finding a way” by pivoting to virtual 

Online penetration of apparel and footwear to hit 40% by 2025 globally

2005 2007 2011 2013 2015 2017 2019 2020E 2021E 2022E 2023E2009 2025E2024E

10%

20%

30%

40%

0%
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Creating significant opportunities across a range of sub-themes

Identity

Social Media

Luxury 

Conscience

Accessibility

Immediacy

Convenience 

Price

Experiences

Gaming 

Music and Sports

Travel

Wellbeing

Exercise 

Healthy Eating

Pet Health
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Identity

*Note: Penetration figures are for total population, regardless of age.
Source: Kepios Analysis; United Nations; local government bodies; GSMA Intelligence; ITU; GLOBALWEBINDEX; 
Eurostat; CNNIC; APJII; social media platforms’, self-service advertising tools; social media companies’ 
announcements and earnings reports; Mediascope; Cafebazaar (all latest available data in July 2020). 

The rise and rise of social media 
as “personal brand portal”

Total number of active social media users

3.96bn

Social media penetration
(users vs. population*)

51%
Annual growth in the total number
of social media users
(Jul 2020 vs. July 2019)

+10.5%
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Identity

Source: Prada Group H1 2020 Results Presentation.

Handbag vs. Bag for Life 
Digital display of values 
and brand association 

Bounce back in retail appetite as COVID 
restrictions ease
Prada Mainland China retail sales organic growth %

Q3
19

Q4
19

Feb
20

Mar
20

Apr
20

May
20

Jun
20

Jan
20

0%

30%

60%

-60%

-30%
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Accessibility

Source: Schroders. For illustrative purposes only.

Customer expectations have 
significantly increased

Immediacy

Price Convenience 
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Experiences

Source: Bernstein, July 2018. 

“Peak Stuff” 
Experiences share of consumption increases

Tech accelerating our ability to see, 
access and value our experiences 

1959

13%

87%

2017

23%

77%

Experiences

Other consumption 
("things")
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COVID challenges
in-person experiences
such as live music events and travel…

Experiences

Source: Goldman Sachs Music in the Air Report, 2020.

Live music revenues forecast to shrink by 75%
Total live music revenue forecasts for 2020
(gross ticket & sponsorship) ($bn)

Prior forecast New forecast

7

28.8
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Experiences

Source: Our New World, Bond Report, 2020.

Enhanced technologies 
allowing players to 

play, talk, text 
and share

…but experiences are pivoting to 
online and distributed 
communities 

eSports audiences on the increase
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Wellbeing

Source: 1Institute for Health Metrics and Evaluation. Leading causes of death worldwide (2016). 
2Nike FISCAL 2021 Q1 Earnings.

Greater awareness and personal 
responsibility around healthy living

83% 
increase in 
digital sales2

70% of the aging process is 
determined by lifestyle/ 
behaviour/ environment1

John Donahoe, CEO 
and President, NIKE
September 2020

Digital is fueling 
how we create the 
future of retail

“

”
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Wellbeing – people

Source: Euromonitor, Barclays Research as at 2020.

Greater awareness and personal 
responsibility around healthy living

Beginning at birth  

Chinese Infant Milk Formula (IMF) market is 40% bigger, growing 
faster and has 70% higher prices vs. the next 14 largest IMF 
markets combined

0 5 10 15 25 30 35 4020 45
0%

4%

8%

12%

Top 15 ex-China

China

2019-24e Market CAGR vs Average Price (EUR/kg) 
Size of bubble = current market size in EUR billion
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Wellbeing – pets

Source: 1JefData Proprietary Survey. 2Statistica, as at March 2020.

Greater awareness and spend around 
pets and pet welfare

1 in 4
respondents to 2020 survey indicate 
they’ve got a new pet in the past 3 
months1

261%
on veterinary and other pet services
in the UK from 2005 to 20192

Consumer spending increased by
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Markets undervalue shifts in consumption patterns

Source: Schroders, Zoetis Growth Gap Chart 2022, EPS estimate and share price as at October 2020.  

Positive 
growth gap

Zoetis EPS estimate vs. share price in USD

Markets are often slow to recognise the rate and persistence 
of growth from changing consumption trends
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Success factors separating hype from real deal in fast moving 
markets

Addressable 
market opportunity

New product 
development

Consumer 
understanding

Brand equity Valuation Disciplined capital 
management
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Team combines specialist skill - sets and power 
of Schroders, globally 

Source: Schroders, as at  9 October, 2020.

New 
Consumer  
Advisory 
Group

Portfolio Management
Charles Somers +Team 

Global Sector 
Specialists & 

Analysts

Quantitative screening tools

Team of

90+
local analysts

across

11 countries

Data Insights Unit team of

over 20
Data Scientists / Analysts

Sustainability team
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Using data analysis to surface consumption dynamics

DIU analytics around US 
credit card data providing 
real-time sense for 
consumption dynamics.

Source: Screenshot from DIU’s dashboard comparing Second Measure spending data with 
Covid case acceleration: https://tableau.london.schroders.com/#/views/SecondMeasure_Mar-May_2019vs2020_Analysis/CompanyScreen?:iid=1

22



Accessibility
eCommerce for pet owners

Source: Schroders as at October2029. This information is not an offer, solicitation or recommendation to buy or sell any financial instrument or to adopt any investment strategy. 
Any references to securities, sectors, regions and/or countries are for illustrative purposes only.

Consumer need Solution Transmit

Bricks and mortar 
inconvenient and mass 
retailers can’t display 

sufficient range

Immediacy, price 
and dedication 

to my pet

Online tailored delivery 
of pet consumables, 

with quirkiness 
and humour
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Wellbeing
High-end athleisure apparel

Source: Schroders as at August 2019. This information is not an offer, solicitation or recommendation to buy or sell any financial instrument or to adopt any investment strategy. 
Any references to securities, sectors, regions and/or countries are for illustrative purposes only.

Consumer need Solution Transmit

“I want to feel good 
and look better when 

working out, 
regardless of price.”

High-quality clothing 
that looks great and 
performs perfectly 

inside and outside the 
studio.

High performing 
workout clothing and a 

community of like-
minded individuals 
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Schroder ISF* Changing Lifestyles– fund overview
An opportunity to capture the value created by changing lifestyles

*Schroder International Selection Fund is referred to as Schroder ISF throughout this presentation.

Invests in 
companies 

capitalising on 
dramatic changes 

in consumer tastes 
and spending 

habits globally

Highly 
experienced

Global Equity 
specialists

Unconstrained
and actively 

managed
across 4 changing 

lifestyle sub-themes

Targeting long-
term capital 
growth and 

outperformance

High 
conviction 

portfolio of 30–45 
stocks explicit 

allocation to smaller 
capitalisation names
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An opportunity to capture the value created
by changing lifestyles

Spotting early how lifestyle 
changes impact patterns of 

spending on goods and 
experiences creates 

opportunities for long
term capital growth

Harnessing these
investment benefits requires

a seasoned team and an 
active, conviction-based, 

approach

Tech-driven connectivity 
changing the dynamics of what, 

where, and how we buy 
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Risk considerations for Schroder ISF Changing Lifestyles

Concentration risk The fund may be concentrated in a limited number of geographical regions, industry sectors, markets and/or individual positions. This may 
result in large changes in the value of the fund, both up or down.

Currency risk The fund may lose value as a result of movements in foreign exchange rates.

Derivatives risk – efficient 
portfolio management

Derivatives may be used to manage the portfolio efficiently. A derivative may not perform as expected, may create losses greater than the 
cost of the derivative and may result in losses to the fund.

IBOR Risk The transition of the financial markets away from the use of interbank offered rates (IBORs) to alternative reference rates may impact the 
valuation of certain holdings and disrupt liquidity in certain instruments. This may impact the investment performance of the fund.

Liquidity risk In difficult market conditions, the fund may not be able to sell a security for full value or at all. This could affect performance and could 
cause the fund to defer or suspend redemptions of its shares.

Operational risk Operational processes, including those related to the safekeeping of assets, may fail. This may result in losses to the fund.

Performance risk Investment objectives express an intended result but there is no guarantee that such a result will be achieved. Depending on market 
conditions and the macro economic environment, investment objectives may become more difficult to achieve.

Higher volatility risk The price of this fund may be volatile as it may take higher risks in search of higher rewards.
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Schroder ISF Changing Lifestyles – sub themes
As at 30 September 2020

Source: Schroders as at 30 September 2020. Securities shown are for illustrative purposes only and should not be viewed as a recommendation to buy or sell. The value of an investment can go down as well as up and is not guaranteed. 

Experience Identity Accessibility Wellbeing

Activision Blizzard
Booking Holdings 
CTS Eventim
Dolby Laboratories
NEXON Co
Tongcheng-Elong Holdings 
Virgin Galactic Holdings
Walt Disney Co

Burberry Group
Diageo 
Estee Lauder 
Facebook
Lindt
L'Oreal
LVMH 
Tencent Holdings 

Alibaba Group
Amazon 
Chewy
Costco Wholesale
Dollar General 
Mastercard Inc
Match Group
MercadoLibre
Netflix 
Ocado Group
Sea 
TJX Companies

Adidas 
AIA Group
China Feihe
China Mengniu Dairy
DexCom
JD Sports
Lululemon Athletica
NIKE
Nomad Foods
Moncler
Planet Fitness
Reckitt Benckiser 
Shimano
Technogym 
V.F. Corp
Zoetis
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Schroder ISF Changing Lifestyles portfolio
As at 30 September 2020

Source: Schroders as at 30 June 2020. Securities shown are for illustrative purposes only and should not be viewed as a recommendation to buy or sell. The value of an investment can go down as well as up and is not guaranteed. 

Consumer
Discretionary

Consumer
Staples Energy Financial Health Care Industrials IT Materials Com Services Real Estate

Adidas
Amazon.com
BMW
Bookings 
Holdings
Burberry
Chewy
Dollar General
JD Sports
Lululemon 
Athletica
LVMH
Moncler
Nike
Ocado
Planet Fitness
Shimano
Technogym
TJX
V.F. Corp
Virgin Galactic

China Feihe
China Mengniu 
Dairy
Lindt & Spruengli
Costco
Diageo
Estee Lauder
L’Oreal
Nomad Foods
Reckitt Benckiser

AIA Group DexCom
Zoetis Inc

Alibaba
Dolby
Laboratories
Mastercard
MercadoLibre
Sea Ltd

Activision Blizzard
CTS Eventim
Facebook
Match Group
Netflix
NEXON
Tencent Holding
Tongcheng-Elong
Walt Disney
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32.0%

9.4%

7.9%

8.2%

-2.8%

-2.8%

-3.1%

-4.8%

-9.1%

-9.2%

-10.1%

-15.7%

Sector positions – SISF Changing Lifestyles 
As at 30 September 2020

Source: Schroders, FactSet. 1MSCI All Country World.    
The accounting data used by FactSet is un-audited, therefore any subsequent cleaning of data will not be reflected in FactSet. 
The sectors, securities, regions and countries shown above are for illustrative purposes only and are not to be considered a recommendation to buy or sell.

Portfolio (%) Benchmark1 (%) Underweight Overweight

Consumer Discretionary 44.9 12.9 

Communication Services 18.7 9.3 

Consumer Staples 15.9 8.0 

Real Estate 0.0 2.8 

Energy 0.0 2.8 

Utilities 0.0 3.1 

Materials 0.0 4.8 

Health Care 3.5 12.6 

Industrials 0.4 9.6 

Financials 2.4 12.5 

Information Technology 6.0 21.7 

[Cash] 8.2 0.0 

Total 100.0 100.0  
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8.0%

6.4%

3.7%

8.2%

-0.2%

-2.2%

-6.8%

-17.2%

Region positions – SISF Changing Lifestyles 
As at 30 September 2020

Source: Schroders, FactSet. 1MSCI All Country World.    
The accounting data used by FactSet is un-audited, therefore any subsequent cleaning of data will not be reflected in FactSet. 
The sectors, securities, regions and countries shown above are for illustrative purposes only and are not to be considered a recommendation to buy or sell.

Portfolio (%) Benchmark1 (%) Underweight Overweight

Pacific X Japan 11.2 3.2 

United Kingdom 9.9 3.5 

Continental Europe 16.9 13.2 

Africa/Middle East 0.0 0.2 

Japan 4.7 6.9 

Emerging Markets 5.3 12.1 

North America 43.7 60.9 

[Cash] 8.2 0.0 

Total 100.0 100.0  
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3.7%
3.3%
3.1%
2.9%
2.8%
2.7%
2.6%
2.5%
2.5%
2.5%

-0.6%
-0.7%
-0.7%
-0.7%
-0.7%
-0.8%
-1.1%

-1.7%
-2.9%

-3.9%

Stock positions – Top 10 and Bottom 10 – SISF Changing Lifestyles 
As at 30 September 2020

Source: Schroders, FactSet. 1MSCI All Country World.    
The accounting data used by FactSet is un-audited, therefore any subsequent cleaning of data will not be reflected in FactSet. 
The sectors, securities, regions and countries shown above are for illustrative purposes only and are not to be considered a recommendation to buy or sell.

Portfolio (%) Benchmark1 (%) Underweight Overweight

Alibaba Group 3.7 -
Bayer Motoren Werk 3.4 0.1
Adidas 3.2 0.1
Facebook Inc 4.1 1.2
Activision Blizzard Inc 2.9 0.1
China Mengniu Dairy 2.7 0.0
Nexon Co Ltd 2.6 0.0
Dollar General Corp 2.6 0.1
Mercadolibre Inc 2.6 0.1
Burberry Group 2.5 0.0
Nvidia Corp -- 0.6
Visa Inc -- 0.7
Procter & Gamble Co -- 0.7
Nestle -- 0.7
TSMC -- 0.7
Johnson & Johnson -- 0.8
Alibaba Group -- 1.1
Alphabet Inc -- 1.7
Microsoft Corp -- 2.9
Apple Inc -- 3.9
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Top 10 holdings by absolute weight – SISF Changing Lifestyles 
As at 30 September 2020

Source: Schroders, FactSet. 1MSCI All Country World.    
The accounting data used by FactSet is un-audited, therefore any subsequent cleaning of data will not be reflected in FactSet. 
The sectors, securities, regions and countries shown above are for illustrative purposes only and are not to be considered a recommendation to buy or sell.

Stock Region Sector Portfolio weight (%) Benchmark1 weight (%) Active weight (%)

Facebook Inc North America Communication Services 4.1 1.2 +2.8

Alibaba Group Pacific X Japan Consumer Discretionary 3.7 0.0 +3.7

Bayer Motoren Werk Continental Europe Consumer Discretionary 3.4 0.1 +3.3

Adidas Continental Europe Consumer Discretionary 3.2 0.1 +3.1

Amazon.Com Inc North America Consumer Discretionary 2.9 2.6 +0.3

Mastercard Inc North America Information Technology 2.9 0.6 +2.3

Activision Blizzard Inc North America Communication Services 2.9 0.1 +2.7

China Mengniu Dairy Emerging Markets Consumer Staples 2.7 0.0 +2.7

Tencent Emerging Markets Communication Services 2.7 0.7 +1.9

Nexon Co Ltd Japan Communication Services 2.6 0.0 +2.6

Total 31.0 5.5 
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Charles Somers  
Portfolio Manager, Global Sector Specialist

Changing 
Lifestyles

Charles is a Portfolio Manager and has global sector responsibility for consumer 
staples and discretionary as one of the team’s Global Sector Specialists.

Charles has been analysing consumer stocks since 2002 and has global sector 
responsibility for consumer staples and consumer discretionary as one of the 
team’s Global Sector Specialists. In addition Charles is a Portfolio Manager for 
a number of specialist global equity portfolios including the Global Sustainable 
Growth strategy.

Since joining Schroders as a graduate in 1998 Charles has covered a number of 
sectors in London and New York and had a two year spell as a portfolio manager at 
Intrinsic Value Investors. He joined the Global and International equity team when 
he returned to Schroders in 2008 as global sector specialist covering consumer 
sectors and has since added portfolio management responsibilities for specialised 
global mandates. Charles is a CFA charterholder.

Fund Manager
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Contact

Schroder Investment 
Management Limited,
1 London Wall Place, 
London EC2Y 5AU

schroders.com



Important information (1 of 2) – European audience

Schroder ISF

This presentation does not constitute an offer to anyone, or a solicitation by anyone, to subscribe for shares of Schroder International Selection Fund (the 'Company'). Nothing in this 
presentation should be construed as advice and is therefore not a recommendation to buy or sell shares.

Subscriptions for shares of the Company can only be made on the basis of its latest Key Investor Information Document and prospectus, together with the latest audited annual report 
(and subsequent unaudited semi-annual report, if published), copies of which can be obtained, free of charge, from Schroder Investment Management (Europe) S.A.

An investment in the Company entails risks, which are fully described in the prospectus.

Past performance is not a reliable indicator of future results, prices of shares and the income from them may fall as well as rise and investors may not get the amount originally 
invested.

The authors have expressed their own views and opinions in this presentation and these may change.

Schroders will be a data controller in respect of your personal data. For information on how Schroders might process your personal data, please view our Privacy Policy available 
at www.schroders.com/en/privacy-policy or on request should you not have access to this webpage.

United Kingdom: Schroders will be a data controller in respect of your personal data. For information on how Schroders might process your personal data, please view our Privacy Policy 
available at www.schroders.com/en/privacy-policy or on request should you not have access to this webpage. Issued by Schroder Investment Management Limited, 1 London Wall Place, 
London EC2Y 5AU. Registered Number 1893220 England. Authorised and regulated by the Financial Conduct Authority.

European Union/European Economic Area: this presentation is issued by Schroder Investment Management (Europe) S.A., 5, rue Höhenhof, L-1736 Senningerberg, Luxembourg. 
Registered No. B 37.799. For your security, communications may be taped or monitored.

France: the Company is created under Luxembourg law and is complying with the Directive 2009/65/CE (UCITS). The Company and some of its compartment have been authorised 
for distribution in France by the AMF.
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Important information (2 of 2) – European audience

Germany: Further fund-specific information can be obtained from the key investor information in the current version and the current Sales Prospectus, which are available free of charge in 
paper form in German from the Paying and Information Agents in Germany (UBS Deutschland AG, OpernTurm, Bockenheimer Landstraße 2–4, D-60306 Frankfurt am Main and Schroder 
Investment Management (Europe) S.A., German Branch, Taunustor 1, D-60310 Frankfurt am Main [information agent only]). In addition, a current version of the key investor information is 
available at www.schroders.de. Investments in the Company are associated with risks that are described in more detail in the key investor information and the Sales Prospectus.

Poland: Subscriptions for the Company's shares may be made only on the basis of the latest available prospectus and key investor information document (KIID) and the latest audited 
annual report (and subsequent unaudited half-yearly report, if published), copies of which may be obtained free of charge from the law firm Wierzbowski Eversheds Sutherland Sp. k., 
Centrum Jasna, ul. Jasna 14/16a, 00–141 Warsaw, Poland and from Schroder Investment Management (Europe) S.A.

The Company is a Luxembourg registered undertaking for collective investment in transferable securities recognised in the United Kingdom and operates in Poland pursuant to the Act 
of 27 May 2004 on Investment Funds and Alternative Investment Fund Management (Journal of Laws of 2004, No. 146, item 1546, as amended).

The investor may, depending on the applicable tax obligations, be required to pay tax directly charged on income resulting from investments in fund units. An investment in the Company 
involves risks which are fully described in the prospectus.

Please note not all funds are registered in all jurisdictions
For Russian Qualified Investors only: None of the sub-funds mentioned in the conference agenda are registered in Russia
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Important information (1 of 1) – Singapore audience

The information in this presentation (the ‘Presentation’) is only for institutional investors based in Singapore and as the Schroders fund (the ‘Fund’) is not recognised or registered 
by the Monetary Authority of Singapore, units/shares in the Fund are not allowed to be offered to the retail public or accredited investors. 

Potential investors should be aware that such investments involve market risk and should be regarded as long-term investments.  Derivatives carry a high degree of risk and should 
only be considered by sophisticated investors. 

This Presentation has not been reviewed by the Monetary Authority of Singapore. 

Schroder Investment Management (Singapore) Ltd 
138 Market Street #23–01 CapitaGreen Singapore 048946 
Telephone: +65 6534 4288 Fax: +65 6536 6626 
Registration No.: 199201080H
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Important information (1 of 1) – Israel audience

Note regarding the Marketing material for Qualified Clients or Sophisticated Investors only.

This communication has been prepared by certain personnel of Schroder Investment Management (Europe) S.A (Registered No. B 37.799) or its subsidiaries or affiliates (collectively, "SIM"). 
Such personnel are not licensed by the Israeli Securities Authority. Such personnel may provide investment marketing, to the extent permitted and in accordance with the Regulation of 
Investment Advice, Investment Marketing and Investment Portfolio Management Law, 1995 (the "Investment Advice Law"). This communication is directed at persons (i) who are 
Sophisticated Investors (ii) Qualified Clients ("Lakoach Kashir") as such term is defined in the Investment Advice Law; and (iii) other persons to whom it may otherwise lawfully be 
communicated. No other person should act on the contents or access the products or transactions discussed in this communication. In particular, this communication is not intended for 
retail clients and SIM will not make such products or transactions available to retail clients.
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